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* CREATIVE EXPERIENCE

CMO Company Limited leads the
way in comprehensive worldwide
> Mmarketing communications, engaging .
in the lively fields of creative events
and entertainment. Since our
inception in 1986, we've embarked
on an impressive journey spanning
over 40 years, crafting more than
- 20,000 exceptional creations. _«
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CMO PUBLIC COMPANY LIMITED

MUS=

CORPORATION

e Equipment Rental
¢ Audio, Visual, Lighting
& Special Effect System

e Event & Experiential Agency
e Corporate & Private
Lifestyle Service

e Entertainment Agency
o Creative & Lifestyle
Design & Production

: ),

1 . -@©)-_EXPO

- eMo -
SPIRITX M Sieum : WTEGH
e Visual Creator . e Learning Center & . e Utilities
« VDO Production . Museum Creator . Management

& Multimedia
e Digital Content Agency



OUR SERVICES

CREATIVE MUSEUM CONCERT & EQUIPMENT DIGITAL
EVENT CREATOR ENTERTAINMENT SERVICE CONTENT

CMO leads the event The company boasts a We specialize in creating Event equipment rental We are a digital marketing
management industry, professional team with unforgettable experiences, service is operated under service provider focused on
integrating it with expertise in every step of blending creativity and PM Center Company comprehensive digital
marketing communication f[he operating process, pr_ecision fo_r events like Limited. We are an all-in- marketing m_anageme_nt,
: : including concept, theme, private parties, fan one service supply brand experience design,

to create innovative N ) . ) : . : :

. interior, exterior, building, meetings, and concerts. company that provides and multimedia production,
experiences. The company : : ) : :
‘ - and maintenance. equipment rental service covering both online and
e b SULEUISGIAL, along with installation offline marketing.

innovation, and and technician service.
technology. ,
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—o PUBLIC EVENT

—o ANNIVERSARY EVENT

—e BRANDED & MARKETING EVENT

— GRAND OPENING & LAUNCHING

e CONVENTION & CONFERENCE

¢ EXPO & EXHIBITION

¢ CONCERT & MUSIC FESTIVAL

o« LEARNING CENTER & MUSEUM CREATOR

~—* DIGITAL CONTENT CREATOR
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Market value of the event organizer industry

15,000 - 18,000 MB

Insights by

12,000 - 13,000 MB event type

10,000 - 11,000 MB  Corporate &

Marketing Events
 Personal Events
 Fashion &

Entertainment Events
 Public Events
e Sport Events
2022 - 2023 * Seminar Events
 Conference &

Convention Events
 Exhibition Events

Ref: Business of Creative and Event Management Association: EMA

(Miaulidunngdu Creative Event & Marketing Activations (isoussiRlsviisuKSaMIASDROUTUNGY MICE ML)
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Event

CMO Market Positioning: Top Tier Integrated Experience Creator

CMO PUBLIC COMPANY LIMITED

BIG PLAYER
5 Event Company

** Revenue : over 1,000 MB/Year
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2025
The Year of Turnaround
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vSET Timeline:

: A year of business

ﬁauamsﬁavﬂu wWoonnannswe restructuring and profit maximization
through High-Margin Event strategies.

e o o : The Stock Exchange
uSun Bivulo 91nA (UKBU
( ) of Thailand (SET) officially lifted the

CB (Caution - Business) and CS

CMO de (Caution - Financial Statements)
signs.

ir

an1ug : OffHour Upyaadn : 04 il.A. 2569 16:59:14
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Marketing Key Success Factors : The Year of Turnaround

Capitalizing on THB 5B Gov't policy via niche

expertise in Museum & Exhibition.
Soft Power +35.45% YoY Growth

Capture ANToNaNUTaUIEss 5,000 au. ARUANNIGEIBINIRWI:GU In Installation Business

UnssANISlia:wwsnoun

Strategic shift to high-value creative projects,
Quality over prioritizing profitability over volume. GP Margin 22% = 28%

Quantity Higher Quality of Earnings
USUWDSQIUUIUASIVASSANANTEY INUNISIIVIUOIUUSIN

Cost efficiency through "Multi-skill Staffing”

Operational Optimized Overhead
Excellence USKISOUNUDaNvuUS:anSNMwuWIuNagnsunaINsnnu: & Reduced Outsourcing

Kainkaiy

Leveraging tourism & consumption rebound to

Market capture private sector mass event spend.

Momentum

Strong Private Sector

SUDTAVANMISWUMUDLADVIALIIA:MSUSINA BuvuNISOaINDIN Portfolio Expansion

VIU Mass Event IoNsu
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2025
BUSINESS HIGHLIGHT
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AIS SIAM SQUARE |
STREET OF DREAMZ
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STILL ON

MY MIND
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INFINITE POSSIBILITIES
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PTTEP
ARIM DAY
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PTT GROUP
CEO TOWNHALL
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PTTOR
RISE FO THE
NEW CHAPTER
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)NFERENCE 2025

Innovating For Trust, Powered by All Thais
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ROAD TO
ENTREPRENEUR
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NINE BEAUTY
AWARDS
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ELLE FASHION
WEEK 2025
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SIVANNA COLORS
X EVE AND BOY
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CP INNOVATION
EXPOSITION
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BANDAI SPIRITS
HOBBY EXHIBITION
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UNAM BASE INFORMATION
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BANDAI PAVILION
THAILAND GAME SHOW
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LEARNING CENTER
& MUSEUM CREATOR
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ENTERTAINMENT
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B NEW ERA - BECKY
HAPPY BIRTHDAY CONCERT
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PROJECT UPDATE
Q1/2026
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“Lay’s
Master of
Flavor”

Butterbear

CMO PUBLIC COMPANY LIMITED
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03 FINANCIAL
HIGHLIGHT
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3 Highlights of 2025 : The Year of Turnaround

Net Profit EBITDA —— ROE

= ' (Return on Equity)

.. a & — - v
| > 141.22 B8 +15%
| 56.66 B 141.22 B +15%

Million Baht Million Baht

P
==

N
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1,450.00 -

1,400.00 -

1,350.00 -

1,300.00 -

1,250.00 ~

1,200.00 -

Revenue from Services :YoY
Unit= Million Baht

1,408.25

13%
160.66

1,256.54 Million Baht

Growth =

13%
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Revenue by Segment
Unit= Million Baht

265
2% 781 259

62% 18%

877

62%

196 y
16%
6 19%
1% y
. Organizer . Rental . Installation Supplies D Production of
Equipment & Electrical Media
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Gross Profit & Gross Profit Margin

Unit= Million Baht
28%
B
400 - .”/ / \

396.03 GP Margin Expansion
MB

Gross Profit
Margin(%) -/

/
/

350 - ! *n15U5uUselaseasenelu: aznaunan1syin Service
22% e Optimization NandndIuAuNUAsaIN 78% Wde 72%
g
‘ (4 o/ 1 17 v A =~ 1 a a
3001 *NANSNITIU: YAUUN13ANEENTATINTNAS19UAANNLLTS
272.4 MB A519a53A Wean1sRulneg1elinanIn wiunsUsiun Ul

U
250 -

*JszanSamnsaniiueu: nsiiudsgansainyaainsangly
nVinwevanvane (Multi-skil) iioann1531991UA 8 UBN

A /
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Net Profit & Net Profit Margin

Unit= Million Baht

Net Profit Margin(%) 4%

100 -
56.66

50 - -7%
-85.20
0
_50 -
-100 -

2024 2025
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Key Financial Ratios

Bl Liquidity Ratios (Days) Bl Profitability Ratio (%)

Bl Financial Policy Ratio (Times)

C ﬁ‘vg’r.. Gross Dept to
reoa | 42 | 62 JFrofit | 28 | 22 equiy | 1.75 | 1.83
argin Ratio
Avg. I EEN
ngment 77 72 Pr;l:ft" 4 -7 Coverage | 5.62 |-1.09
eriod Margin Ratio
Cash
Cycle - 30 = 7 Re;lrjlrn
ity 15 | -27

ight 2026 CMO Public Company Limited - All Rights Resérved
= S A 4

L MVO
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Analysis of Cash Flow : YoY

ASLLANUANIINATANLTLUI Y
FIUIU 166.71 81UV LVILLNT

Cash Flows Wieawa flazasounauianITaL
from Operating Tuial (CAPEX) hazn1sngasaundl
(CFO) JU) A9RINANAUAINTTUTIANUA

A0 USENLRUAAUa89IAL AL
U 117.56 a1uum

166.71
MB

N\
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THANK YOU

For more information, please contact
Investor relations, CMO Public Company Limited

>
& el 662 088 3888 #1399

E-mail: ir@cmo-group.com
[m] 3T%: [m]
[=] P

www.Cmo-group.com

OOIOE
CMOGroupTH
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